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key figures

WHEREVER YOUR CUSTOMERS ARE ORDERING, 
WHEN IT COMES TO DELIVERY, 

IT’S THE FINAL MILE THAT COUNTS
CHOOSE MULTICHANNEL DELIVERY

DESIGNED FOR LIFE 
VISIT www.hermesworld.com
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Source: Parcel Deliveries 2014 Usage and Attitudes survey. The research included 2,000 online shoppers in the UK and 1,000 each in France and Germany.


