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From modest beginnings, Hermes has
grown into a global logistics group.
Distant horizons are emerging — not just
in far-off countries and new markets,
but also in new areas of business.

An airbus in the sky above
northern Morocco

sUCL Iy

ifthansa




——
e

il

&

T

o

FoRETT

Ly

far | nen
L]ty

| g

1

——
s
e
S

ull value chain
tor. It is the only
e to offer its
ge of services on
1sis. Every container
omprehensive
5 —an important
ustomers.

the English Channel




& More than 10,500 people in eleven|companies work

i ” throughout the world under the Hermes umbrella brand.
i Each company has its own history, and many display
i L ¢ regional or national traits, but they are all connected
M= by a shared Hermes identity.
a |

apd : The Great Belt Bridge, more than 8 miles long,
é l 1 | links western and eastern Denmark




The himan brain has around 100 billion
nerve cells closely connected by 100
trillion synapses. Without networks, we
cannot survive and companies cannot
gr«")w. We are social beings; new thinking
and new ideas are often the fruit of
successful teamwork.

Trails of car headlights recorded on an
evening at a crossroads in Disseldorf
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e-commerce is shifting business
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