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As time goes by: advertising

know half of my advertising budget is wasted.” US car manufacturer Henry 
Ford knew that even in his day. “I just don’t know which half.” Why is this? 
After all, advertising is nothing other than communicating with other people 

and trying to attract their attention, gain their favour and build up mutual trust. 
But it doesn’t always work: people are different and so are their reactions. 

Hermes has been advertising its services from the very beginning. In the 
launch phase, it was essentially about making people aware of its services – 
so it focused on friendly delivery agents handing parcels or items of clothing 
hanging on coat hangers to happy customers at their front door. 

But advertising soon became something more. An image of a girl holding a 
giant teddy bear with the slogan: “Animal transport? We do that too!” was used 
to present new services. Prominent brand ambassadors such as Niki Lauda and 
Mika Häkkinen appeared in adverts with the slogan, “Even successful racing 
drivers hand it in – a parcel to a Hermes ParcelShop, that is”. Hermes also used 
advertising to inform the public that it had become a Stiftung Warentest test 
winner with the slogan: “The parcel’s right!”

Hermes later ran TV adverts, and its humour went down well. One clip 
was legendary: it showed a street which had been cleared of snow and Father 
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Brand management
In a worldwide campaign to 
promote the umbrella brand, 
Hermes presented itself in  
2011 using adverts, posters, 
brochures and a film

THE POWER OF PERSUASION

The Age of Enlightenment
From the very beginning, brochures provided 
information on the range of services available …



40 years of Hermes  Advertising
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Christmas causing sparks to fly from his sledge as he tried to slide down it and 
setting all his presents alight in the process. The accompanying slogan: “Father 
Christmas won’t bring anything. But Hermes will.” 

The parcel service of 1972 has been transformed in 40 years into a global 
commercial service provider that can handle all the steps in the chain, from 
ordering raw materials to the delivery of the final product. Advertising for 
the individual business segments was therefore enhanced with a uniform 
marketing concept presenting the entire Hermes portfolio with the aim of posi-
tioning the company as an all-round competent commercial partner. In the 
autumn/winter of 2011, Hermes launched a six-figure campaign to promote 
the company’s umbrella brand, presenting its performance-oriented approach 
with images from Hamburg to Hong Kong. 

The question obviously arises: is it worth it? Let us again quote Henry 
Ford: “A man who stops advertising to save money, is like a man who stops the  
clock to save time.” 
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 TV 
Whether Christmas campaign or 
breakfast television: humorous 
Hermes TV adverts promote its 
ParcelShops

 Radio 
The marketing campaigns for 
ParcelShops have traditionally 
been backed up with snappy 
radio advertising 

 Trade fairs 
Logistics, the mail-order business, 
fashion, e-commerce: Hermes takes 
part in many well-known national 
and international trade fairs

 Sponsorship
The Hermes Attempto Racing 
Team won the Porsche Carrera 
Cup in 2010, and is also ahead  
in the 2012 Championship 

 Digital media 
Whether you’re talking about customer 
feedback via Twitter or parcel tracking on 
a smartphone – Hermes is right at home  
in the digital world

 www.hermesworld.com 
From the procurement of raw materials 
in Asia right up to the last mile in 
Europe, the entire Hermes world is on 
one website: www.hermesworld.com

 Pictures on the right-hand side: having fun with adverts
... later the range of information and advertising was expanded – 
now it takes the form of a worldwide campaign promoting the 
umbrella brand. The humorous brand ambassadors are  
particularly popular

WENN ES UM IHRE PRODUKTE GEHT,

KÖNNEN BEI UNS ALLE

MULTITASKING.
Wir haben jederzeit alles im Griff: alle Transportmittel 
weltweit aus einer Hand, zentral gesteuert. Profitieren 
auch Sie von der Zuverlässigkeit und Flexibilität der 
Hermes Transport Logistics GmbH.

Sourcing & Product  |  Transport Logistics  |  Fulfilment  |  Distribution

www.hermesworld.com
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Mit Hermes - dem Marktführer im Bereich 2-Mann-Handling - 
bringen Sie nicht nur Ihre Ware, sondern auch 
Ihr Unternehmen ganz nach oben.

WER HOCH HINAUS WILL,

 SOLLTE SEINE WARE 

  NICHT UNTEN 
 STEHEN LASSEN.
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www.hermesworld.com

Hermes Fulfi lment ist der Spezialist für Ihren Webshop – und alles, was ihn zum Erfolg bringt. Dazu 
bieten wir Ihnen eine Full-Service-Lösung aus einer Hand – inklusive Logistik, Zahlungsmanagement 
und Callcenter.

 LAUFKUNDSCHAFT
 GIBT ES AUCH
 IM NETZ.
 WIR ZEIGEN IHNEN WO.
Hermes Fulfi lment ist der Spezialist für Ihren Webshop – und alles, was ihn zum Erfolg bringt. Dazu 

 GIBT ES AUCH

 WIR ZEIGEN IHNEN WO.

We’ve earned our
wings this peak period.
How did your carrier cope in the snow and ice?

This peak period Hermes had a first time delivery hit rate* of up to 94%.
Even in the snow and ice our national team of local couriers significantly
out-performed the industry. Don’t take our word for it, here’s what one
of our clients had to say:

“During a critical period of our year, severely impacted by horrendous
weather conditions, Hermes strived to ensure our customers’ positive
experience was maintained. A focus on solutions drove the Hermes team
to step outside the normal delivery methods. This resulted in Hermes
becoming our benchmark during this peak season.”

For more information call us on 0844 543 7067

www.hermes-europe.co.uk
*First time delivery hit rate: Delivering a parcel to the customer at the
first attempt through delivery direct to customer / a safe place / neighbour.
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DELIVERING TO
YOUR NEW MARKET.
Discover tens of millions of new customers – add Europe to your home market. Hermes, 
the e-commerce full-service provider and leading expert for integrated solutions along 
the supply chain, adds maximum value to your distance selling in Europe.

Sourcing & Product | Transport Logistics | Fulfilment | Distribution

hermesworld.com/US2EU

Visit us at the IRCE 2012 

Booth # 1465

Endlich Zeit für’s Wesentliche.
Mit maßgeschneiderten Lösungen hält Ihnen HWS den Rücken frei. Nutzen Sie

die so geschaffenen Freiräume für die Fokussierung auf Ihr Kerngeschäft.

Wir können viel für Sie tun. Reden wir darüber?

Fulfi lment, Multi-Channel-Logistics, B2B/B2C: www.hermes-ws.com

w
w

w
.m

ed
ia

-m
ir

ro
r.d

e

BACKING YOUR BUSINESS.

Hermes spielt auch die ganz langen Bälle.
Auf kürzere Distanz sind wir schon seit mehr als 30 Jahren erfolgreich. Dass wir auch über sehr große 
Distanzen zuverlässig unser Ziel erreichen, beweisen wir täglich - egal, ob Sie Ihre Pakete nach Finnland, 
Österreich oder in ein anderes von über 20 europäischen Ländern verschicken wollen.

www.hlg.de

Zu Hause auf der 
European Tour.
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Frank Rausch 
Vorsitzender der Geschäftsführung

Toni Schumacher 
Torwartlegende und Fußballexperte

Transportlogistik

Man muss nicht auf dem ersten Platz 
stehen, um zur Weltspitze zu gehören!

Um zu den Besten zu zählen, braucht es ein leistungsstarkes Team, eine Mannschaft mit vollem 
Einsatzwillen und eine Aufstellung, die in jeglicher Hinsicht Großes bewegt. Unsere Nationalelf hat 
gezeigt, dass ein junges Team mit perfekter Zusammenarbeit weit kommen kann. Das war auch die 
einheitliche Meinung im Hermes-Livechat. Und selbst wenn es jetzt noch nicht zum Titel gereicht 
hat, möchten wir im Namen der gesamten Hermes Transport Logistics Danke sagen, für die groß-
artigen Leistungen während der gesamten Weltmeisterschaft.

www.hermes-europe.de
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www.hermespaketshop.de

Jetzt Pakete von 13.000 Hermes PaketShops 
in über 20 europäische Länder verschicken.
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